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Molloy University 
School of Business  

1000 Hempstead Avenue 
Rockville Centre, New York 11571 

USA 
 
Website:  www.molloy.edu 
 
Membership Status:  Member with Accredited Programs 
 
A Member with Accredited Programs has successfully completed the IACBE accreditation 
process, achieving IACBE specialized accreditation for one or more business-related programs, 
and has affirmed its continued commitment to excellence in business education. The specialized 
accreditation granted by the IACBE is specific to the programs granted accreditation – this does 
not include any accreditation/approval of the overall institution or any of its business units. 
 
At its December 2020 meeting, the IACBE Board of Commissioners voted to take the following 
action for the Member’s business programs as indicated in the table below:  
 
Accreditation Granted 
 
Current Period of Accreditation:  December 18, 2020 – December 31, 2027 
 
Interim Quality Assurance Report due:  November 2023 
 
Board of Commissioners Letter 
 
 
The School of Business at Molloy University has received specialized accreditation for the 
following business programs through the International Accreditation Council for Business 
Education (IACBE) located at 11960 Quivira Road in Overland Park, Kansas, USA. The IACBE grants 
accreditation for business-related and accounting programs only. Locations and delivery modes 
for program offerings are at the sole discretion of the Member. 
 

Business Programs 

Master of Business Administration - Accounting 

Master of Business Administration – Finance 

http://www.molloy.edu/
https://iacbe.org/memberpdf/MolloyCollege-IACBE-AccreditationLtr-2020-12FINALRevised.pdf
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Business Programs 

Master of Business Administration – Healthcare Administration 

Master of Business Administration – Management 

Master of Business Administration – Marketing 

Bachelor of Science - Accounting 

Bachelor of Science – Finance 

Bachelor of Science – Management 

Bachelor of Science – Marketing  
 
 
 


